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Message from the President
Please take note of Creighton University’s Graphic Standards, available in 

a user-friendly web format. Graphic Standards are an important part of our

branding process as we seek to increase Creighton’s visibility and the continu-

ity of its image.

All those responsible for visual impressions produced by or for Creighton

University departments or employees are expected to follow the University’s

Graphic Standards, as are all vendors of merchandise bearing the University’s

name or symbols. University funds will not be allocated for items that are not

in compliance.

Questions regarding the Graphic Standards should be addressed to the 

Office of Marketing and Public Relations at 402-280-2738, or email

creightonidentity@creighton.edu. Thank you for your cooperation.

John P. Schlegel, S.J.

President

Creighton University
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Copyright Law
All students, staff and faculty

members are cautioned to be aware

of, and in compliance with, the Uni-

versity’s policies regarding copyrights

and existing copyright laws. Below

are links to the Guide to Policies of

Creighton University, and information

about U.S. copyright law.

• http://www.creighton.edu/filead-

min/user/president/docs/Guide.pdf

• http://www.copyright.gov/title17

• http://www.templetons.com/

brad/copyright.html

• http://www.templetons.com/

brad/copymyths.html

• http://topics.law.cornell.edu/

wex/Copyright

• http://www.rbs2.com/copyr.htm

Branding and Legal Considerations
Graphic standards reinforce the visual identity of a company or corporation.

Graphic identity is the cornerstone of communication efforts. Inconsistent 

visual and conceptual images confuse our publics and undermine messages.

Consistent use of  graphics, symbols, color and typography increase the 

University’s level of visibility and credibility, and enhances its image.

The Creighton University seal, logo (sometimes known as the logotype or

signature), as well as the Bluejay athletic emblem and Jays logos are registered

with the U.S. Patent Office. These images are intended for the express use of

Creighton University and its departments. Others wishing to use them must

obtain permission from the Office of Marketing and Public Relations. 

Use of these symbols for commercial purposes is prohibited without express

consent from the Office of Marketing and Public Relations. Approved use 

of University graphics may include related licensing fees.

All trademarked or registered symbols must carry the proper trademark

(™) or registration (®) symbols. Exception: stationery, envelopes, business

cards, advertising and formal invitations.

Alterations to or variations from the official University seal, logos, crest 

and graphic symbols are forbidden. Alterations can jeopardize our legal own-

ership. Any variation of the Bluejay must be approved through the Office 

of Marketing and Public Relations.

With the exception of licensed products, Creighton’s logo and other 

graphic symbols are not to be used in a manner that suggests endorsement 

of any product, service, opinion or cause. The images may not be used in 

any manner that disparages the University. Vendors seeking a license should

contact Licensed Resource Group (LRG) at www.lrgusa.com.

Any linking to, or downloading images of, official files shall 
constitute acceptance of the terms and conditions listed 
in the Graphic Standards.
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The Creighton University Identity
Creighton University’s identity is represented by four logos. Each logo 

is designed for a specific purpose and should only be used for its intended 

purpose as noted below.

The Creighton University Seal
The official Seal of Creighton University is an historical emblem that 

is used only in conjunction with historic or formal academic events, or on 

official academic University documents such as diplomas, transcripts, official

records or legally binding documents. 

Permission to use the seal for any other purpose must be obtained from 

the Office of Marketing and Public Relations. The Seal must only be repro-

duced using PMS 280 (blue) or its four-color process equivalent, black or

white (see “Creighton Colors” on page 10 for additional color usage informa-

tion). If reproduced in white, the correct "reverse" file must be used to render

the Seal correctly.

The Creighton University Crest
Creighton President the Rev. John P. Schlegel, S.J. unveiled a new 

University crest that includes elements representing the Creighton family,

Creighton’s Jesuit tradition and the Omaha Archdiocese, in the spring 2009.

The Crest is an official symbol of the University and is reserved for Office 

of the President and ceremonial use only.

The gold stripes on the red field, in the upper left-hand quadrant of the

shield, comes from the family coat of arms of St. Ignatius of Loyola, the founder

of the Society of Jesus or Jesuits. The lion rampart comes from the Creighton

family coat of arms and the three seashells on a field of sable and red comes

from the Wareham family coat of arms — giving nod to Creighton University’s

founding families. The design for the shield’s final quadrant, in the lower left,

comes from the coat of arms of the Archdiocese of Omaha. The starburst 

behind the shield comes from the seal of the Society of Jesus.
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