Applicant Name:_______________________________ Institution: __________________Date: __________

Master of Education (M.Ed) in Secondary Teaching  
with Nebraska Teaching Certificate

ACADEMIC COURSEWORK REQUIREMENTS FOR 6-12 BUSINESS, MARKETING, & INFORMATION TECHNOLOGY (BMIT) ENDORSEMENT

In order to become certified to teach Business, Marketing, & Information Technology (BMIT) at the secondary level (grades 6-12) in the State of Nebraska, the applicant must complete sufficient hours of collegiate BMIT courses to satisfy standards in Rule 24 of the Nebraska Department of Education.

Directions
Complete this form to assist us to determine if you have met the requirements for the secondary BMIT endorsement in Nebraska. This will also help you know if your previous academic coursework is sufficient for certification or if there are additional courses you need to complete. The information you provide here must exactly correspond to the information in your transcripts.  

Applicants are required to have completed at least 51* hours of business, marketing, and information technology coursework. These credits must fall within the content areas identified in Rule 24 of the Nebraska Department of Education (see list below). Please record the courses that you have taken in these areas (below), followed by any other BMIT-related courses. Please list all courses you earned a “C” or better in:

· Accounting
· Business analytics/Statistics
· Business ethics
· Business law
· Digital communication
· Economics
· Entrepreneurship
· Finance
· Information technology
· International business
· Management/Leadership/Strategy
· Marketing

Of note:
· The Nebraska Dept. of Ed (NDE) requires a Work-based learning course. Students can enroll in CU w/out having taken this course but will have to take it at another institution prior to certification. 
· NDE also requires a Secondary BMIT methods course. Similarly, students can enroll in CU w/out having taken this course, but will have to take it at another institution prior to certification. 

*Additional Avenues for Eligibility
Successful completion of the Praxis II Exam in Business Education: Content Knowledge # 5101 (score of 154) enables Creighton to waive 15 of the 48 credits required for this endorsement area. If an applicant earns the passing score, the applicant would need 36 credits in BMIT courses. 

Please note, there may be topic areas that have not been covered in your courses. Or, you may not have sufficient credit hours in the content. However, this should not necessarily prevent you from applying. Please be in touch with the Residency Program Director or the Magis Assistant Director with questions.

You may apply for more than one single-subject endorsements if you have the adequate coursework in multiple content areas. 
BMIT Coursework

	Content Area 

	Institution
	Dept.
	Course #
	Course Title
	Cr. Hr.
	Sem., Year
	Grade

	Business Administration (24 Semester Hours or More)


	Financial Accounting
	
	
	
	
	
	
	

	Managerial Accounting
	
	
	
	
	
	
	

	Business Statistics
	
	
	
	
	
	
	

	Business Analytics
	
	
	
	
	
	
	

	Business Ethics
	
	
	
	
	
	
	

	Business Law
	
	
	
	
	
	
	

	Digital Communication
	
	
	
	
	
	
	

	Macroeconomics
	
	
	
	
	
	
	

	Microeconomics
	
	
	
	
	
	
	

	Entrepreneurship
	
	
	
	
	
	
	

	Finance
	
	
	
	
	
	
	

	Information Technology
	
	
	
	
	
	
	

	International Business
	
	
	
	
	
	
	

	Management/Leadership
	
	
	
	
	
	
	

	Strategy
	
	
	
	
	
	
	

	Marketing
	
	
	
	
	
	
	

	Other Business
	
	
	
	
	
	
	

	Other Business
	
	
	
	
	
	
	

	Other Business
	
	
	
	
	
	
	

	Other Business
	
	
	
	
	
	
	

	Other Business
	
	
	
	
	
	
	

	Marketing (9 Semester Hours or More)


	Principles of Marketing
	
	
	
	
	
	
	

	Consumer Behavior
	
	
	
	
	
	
	

	Marketing Research
	
	
	
	
	
	
	

	Marketing Strategy
	
	
	
	
	
	
	

	Other Marketing
	
	
	
	
	
	
	

	Other Marketing
	
	
	
	
	
	
	

	Other Marketing
	
	
	
	
	
	
	

	Information Technology Systems (12 Semester Hours or More)


	Management Information Systems
	
	
	
	
	
	
	

	Data & Information Management
	
	
	
	
	
	
	

	Systems Analysis & Design
	
	
	
	
	
	
	

	Business Analytics
	
	
	
	
	
	
	

	Other Information Technology Systems
	
	
	
	
	
	
	

	Other Information Technology Systems
	
	
	
	
	
	
	

	Other Information Technology Systems
	
	
	
	
	
	
	

	Other Information Technology Systems
	
	
	
	
	
	
	




